
1 

 

 
 

 

 

Press Release 

 

 

Trade Fair Trends: The Point Of Sale Continues to Evolve 

‘POS connect‘ Presents Digital Solutions for Stationary Trade   

From 6th to 7th of March 2018, Munich Exhibition Grounds  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Munich, November 2017 –Digitalisation makes it possible: To shop at any time and almost anywhere on 

the go with a smartphone. According to Ipsos Connect, around 70% of German Internet users are already 

purchasing online at least once a month
1
. Those wishing to survive long-term in the retail sector will need 

to reorient themselves towards this sign of the times. Hence the amount of space devoted to digital 

solutions for stationary areas and premises at Internet World EXPO 2018: Under the banner ‘POS 

connect‘, exhibitors will demonstrate application examples of the integration of online concepts and 

chain store business throughout around 500 square metres of exhibition space. What role do e.g. Beacon 

applications, RFIDs, Digital Signage, Virtual- or Augmented Reality play in the concrete cross-linking of 

on- and offline commerce? In order to provide specific answers to these and other questions, the event 

organiser of Internet World EXPO 2018 will simulate the classic customer retail experience from the 

pedestrian zone to the checkout with the use of 30 retail shop fittings. In addition, more than 25 

speakers will be presenting digital products and services which greatly contribute to engaging the 

customer in his or her “out of home” environment.         

                                       
1 Vgl.: https://www.ipsos.com/de-de/onlineshopping-ganz-deutschland-kauft-im-internet 



2 

 

 

“Stationary trade is far from dying out”, emphasises Dunja Koelwel, Head of Internet World EXPO. Although 

the number of customers who purchase solely online is also constantly increasing in this country, many find 

it important to handle the products before purchasing or to get advice directly from the sales staff. “In 

order to better understand changes in purchasing behaviour, we observe dynamics nowadays, such as the 

ROPO effect: The ratio of Research Online/Purchase Offline versus Research Offline/Purchase Online. At 

Internet World EXPO, our exhibitors will provide information and presentations on how to excite customers 

both online and at the POS and how to implement the checkout and Omni-channel processes in a concrete 

and significant manner into future ROPO scenarios.”  

 

National and international speakers, as well as exhibitors, will be represented at "POS connect‘ under the 

auspices of Location Based Marketing Association e.V. The presentation arena will focus on current topics 

in the context of the digital transformation of the POS. In the exhibitor area with decorated retail space, 

you will find among others, a digital window display from Alpha Solutions, proximity solutions at POS’ of 

Loyalty Partners or offers pertaining to identification sensors.    

 

Internet World is Europe’s leading E-Commerce Fair and next year will see it being held for the 22nd time. 

In 2018, national and international exhibitors and sponsors will present products and services throughout 

22,000 square metres of exhibition space in two exhibition halls. A visit to the fair is free of charge – 

Exclusive tickets for special events will be made available to early bookers in the coming weeks on our 

Homepage. 

 

You will find further Information along with the programme here: 

 

http://www.internetworld-expo.de 

www.pos-connect.de 
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About Internet World EXPO 

Internet World EXPO – the E-Commerce Fair, is the leading fair for commercial issues in the German-speaking world. Founded in 

1997 as the first specialist Fair for Online trade, the spectrum of topics has continuously extended, covering all E-Commerce 

relevant areas – Omnichannel, Multichannel, Payment, Marketing, Usability, Logistics, Software, und Social Media – to mention but 

a few. As a result of the convergence of online- and retail trade, Internet World EXPO has meanwhile become a must-attend event 

for all stationary traders and service providers. Internet World is a brand of the media- and advanced-training company, Neue 

Mediengesellschaft Ulm mbH, Munich. The company provides its target group of Internet professionals with knowledge from 
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experts, cutting-edge news and important contacts through events such as Internet World Expo and various industry conferences, 

the Website internetworld.de and the fortnightly trade journal INTERNET WORLD Business. 

 


